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STUDY GUIDE | ACADEMIC YEAR 2023-2024

3rd Year / Grande Ecole Programme
INTERNATIONAL COMMUNICATION (ENGLISH TRACK)
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ECTS S6
UE 31: HUMANITIES 
             UC 311: INTERNATIONAL CULTURE

      French Culture 5
      Communication English & International Culture 2
      The way my French experience has influenced my communication style 2
      French as a Foreign Language (FR) 5

             UC 312: GENERAL CULTURE
      Trends & societies 1

             UC 313: COMMUNICATION FOUNDATIONS
      Semiology  1

UE 32: MARKETING - COMMUNICATION - CREATION
             UC 321: MARKETING

      From Marketing Strategy to Operational Marketing 2
             UC 322: BRAND & BRANDING

      Naming & Sensorial Branding - e-learning 1
             UC 323: CREATION

      Desktop Publishing (advanced) or video editing 1

SPECIALISATION 
             UC 324: CONSUMER EXPERTISE

      International Market Research - methods & methodology 1
      International Consumer Behaviour 1

             UC 325: MEDIA
      International Media Planning & ROI 1
      The Power of New Media platforms 1

             UC 326: PR
      Press Relations 1

             UC 327: BRAND MANAGER
      The Importance of Branding 1
      Communication Budgeting 1

             UC 328: CREATION
      Copywriting 1

             UC 329: PROFESSIONAL TOOLS & METHODOLOGY
      How to write the perfect recommendation and sell it 1

             UC 3291: ELECTIVE COURSES
      3 courses to choose from a list of electives 3

UE 33: PROFESSIONALISATION 
             UC 331: PROFESSIONAL PATH

      Soft skills workshop 1
      Digital tools for project management 1

             UC 332: PROFESSIONAL INSERTION / SIMULATION
      Micro-agency or Entrepreneur Workshop  5
      Marketing Challenge 3

(FR) : Course taught in French
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STUDY GUIDE | ACADEMIC YEAR 2023-2024

3rd Year / Grande Ecole Programme
INFLUENCE & REPUTATION (FRENCH TRACK)

M
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E
ECTS S6

UE 31: HUMANITIES 
             UC 311: INTERNATIONAL CULTURE

      French Culture (ENG) 5
      Communication English & International Culture 2
      "Comment mon expérience en France a influencé ma communication au quotidien ?" 2
      French as a Foreign Language 5

             UC 312: GENERAL CULTURE 
      Trends and societies - e-learning 1

             UC 313: COMMUNICATION FOUNDATIONS
      Semiology 1

UE 32: MARKETING - COMMUNICATION - CREATION
             UC 321: MARKETING

      From strategic to operational marketing 2
             UC 322: BRAND & BRANDING

      Naming and sensorial branding - e-learning 1
             UC 323: CREATION

      Desktop Publishing (advanced) or video editing 1

SPECIALISATION
             UC 324: BRANDING AND INFLUENCE STRATEGY

      Theoretical approaches to influence and reputation 1
      Socio-economic environment of the brand / knowledge of stakeholders 1
      Media strategy: overview of influence and reputation tools 1

             UC 325: UNDERSTANDING MEDIA AND SOCIAL MEDIA
      Media economics, new business models and media law 1
      Content strategy/brand content and story telling applied to media 1

             UC 326: STAKES AND REALITY OF THE INFLUENCE AND REPUTATION
      Master Class: Challenges and realities of the influence business (1 to be chosen among 4: Event Strategy, 
Media Relations/Influential Marketing, Public and Political Communication or Employer Brand and Employee) 1

      Master Class: Challenges and realities of the influence business (1 to be chosen among 4: Event Strategy, 
Media Relations/Influence marketing, Public and Political Communication or Employer Brand and Employee) 1

             UC 327: PROFESSIONAL TOOLS, METHODS AND PRACTICES
      Professional methods: from strategic monitoring to summary note 1

      Digital influence/community management workshop 1
             UC 3291: ELECTIVE COURSES

      3 courses to choose from a list of electives 3

UE 33: PROFESSIONALISATION 
             UC 331: PROFESSIONAL PATH

      Soft skills workshop 1
      Digital tools for project management 1

             UC 332: PROFESSIONAL INSERTION / SIMULATION
      Micro-agency or Entrepreneur Workshop  5
      Marketing Challenge 3

(ENG) : Course taught in English
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STUDY GUIDE | ACADEMIC YEAR 2023-2024

3rd Year / Grande Ecole Programme
STRATEGIC PLANNING AND INNOVATION MARKETING (FRENCH TRACK)

M
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ECTS S6

UE 31: HUMANITIES 
             UC 311: INTERNATIONAL CULTURE

      French Culture (ENG) 5
      Communication English & International Culture 2
      "Comment mon expérience en France a influencé ma communication au quotidien ?" 2
      French as a Foreign Language 5

             UC 312: GENERAL CULTURE 
      Trends and societies - e-learning 1

             UC 313: COMMUNICATION FOUNDATIONS
      Semiology 1

UE 32: MARKETING - COMMUNICATION - CREATION
             UC 321: MARKETING

      From strategic to operational marketing 2
             UC 322: BRAND & BRANDING

      Naming and sensorial branding - e-learning 1
             UC 323: CREATION

      Desktop Publishing (advanced) or video editing 1

SPECIALISATION
             UC 3241: THE CONSUMERIST SOCIETY

      What future for the consumer society: history, model, representations and debate 1
             UC 3242: CONSUMER RESEARCH AND BEHAVIOUR

      Opening your eyes and understanding uses and attitudes: qualitative and quantitative studies 1
             UC 3243: STAKEHOLDERS AND STRATEGIES

      From the factory to the cupboard: a dive into the world of mass consumption and distribution 1
             UC 3244: ADVERTISING

      Passion for advertising: from the founding fathers to contemporary practice  - On and offline (ENG) 1
             UC 3245: 360° COMMUNICATION

      Coherence and intelligence of the global communication concept (360°) (ENG) 1
             UC 3246: TARGETS AND FOCUS

      Identify, describe and understand your target(s) in a changing world 1
             UC 3247: AGENCY PROFESSIONS

      Advertiser/agency interface: how to seduce and convince ? 1
             UC 3248: MEDIA

      Between ON and OFF, how to wisely invest your media budget ? 1
             UC 3249: MONITORING AND TRENDS

      A critical observatory of consumer trends 1
            UC 3291: ELECTIVE COURSES

      3 courses to choose from a list of electives 3

UE 33: PROFESSIONALISATION 
             UC 331: PROFESSIONAL PATH

      Soft skills workshop 1
      Digital tools for project management 1

             UC 332: PROFESSIONAL INSERTION / SIMULATION
      Micro-agency or Entrepreneur Workshop  5
      Marketing Challenge 3

(ENG) : Course taught in English


